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� Small Business Act 1980
� Program overseen by the U.S. Small 

Business Administration
� 63 programs in U.S., Puerto Rico, Virgin 

Islands, Pacific Islands; 1100 advisors
� Washington program one of the 63
� Administered by WSU
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� 23 centers in Washington
� Match required for federal funds
� Collaborative partnerships

� All Washington SBDCs
� Small Business Administration
� Washington State University

� Some Washington SBDCs
� Community Colleges
� Economic Development Organizations
� Ports
� State of WA



from www.wsbdc.org
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� 2,986 Clients Served

� 18,426 Hours of Advising Services

� $75,761,016  Capital Infusion

� 1,769 Jobs Created or Saved

� 119  New Businesses Started

� $611,189,230 Estimated Sales Impact
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� Accrediting body for national network of 
SBDC programs

� Must be accredited to receive SBA funds
� Accreditation standards are Baldridge-

based—focus is on continuous improvement
� Collective voice of SBDCs nationwide
� Annual conference and tradeshow
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� Mission:  
To promote economic vitality within 
Washington communities by providing 
expert advising, demand-driven training, 
and secondary research to existing 
businesses and entrepreneurs.
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� SBDC Training Services include:
� NxLeveL Entrepreneurial Education Curricula
� Profit Mastery Training
� Regional Business Conferences
� Co-sponsored Training Events
� Referrals to community college and other 

organizations’ small business management short-
courses
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� SBDC Research Services include:
� SBDCNet at University of Texas San Antonio
� James J. Hill Library
� Western Washington University Statewide Small 

Business Research Center
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� The SBDC Network provides free, 
confidential, customized business advising 
and support to existing businesses and 
entrepreneurs according to their specific 
needs.
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The biggest small business challenge:

The need to be experts at everything



��"����������������#�
$

� SBDC Advising Services include:
� Marketing Strategies
� Financial and Cost Analysis
� Business Valuation
� Buying or Selling a Business
� Assistance in Developing Funding Proposals
� Personnel and Management Issues
� General Problem Solving
� Review & Assessment of Business Plans
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� Typical Business Advisor Profile
� Small business ownership and/or management 

experience
� MBA or equivalent
� Prior counseling/consulting experience
� Proven financial analysis and communication 

skills

� All “Certified Business Advisors”
� 6-month+, 12-module mentored training program; 

then 32 hours continuing education per year
� Networked to each other’s expertise
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� Sample of Clients:

� Manufacturer needs new marketing plan after 
being set back due to a design flaw

� High-demand specialty repair service 
expanding its market area but not profitable

� Software developer that needs an investor to 
reach the next stage

� Boat builder with backlog of orders wants to 
expand; needs more staff and financing



Power in Partnerships



-���$�.��/

insight • solutions • success


